ABSTRACT
INTRODUCTION
The fast development of the technologies, the changes in the consumer behavior lead to new business opportunities. In this context the new businessmen should have proper knowledge to face the daily activity challenges. To assure and deliver the proper information to future graduates it is important to analyze the economic environment and their needs and desire for the future occupation.
The perception of students over entrepreneurship is different over countries, being observed that students from Romania have quite a positive assessment regarding the quality of entrepreneurs work their ethical behavior and, as a logical consequence, there are likely to see themselves on the way to become entrepreneurs as soon as possible (Volkmann and Tokarski, 2009) . Among the behavioral theories on entrepreneurship intentions, the models proposed by Saphero and Ajzen are considered to be the most useful and robust especially for students (Roman et al., 2015) . Krueger et al. (2000) conducted a parallel between the two models. Ajzen's Theory of Planned Behavior (TPB) is based on three elements which precedes the intention: personal attitude, social norm and perceived behavioural control, while Shapero's model of the 'Entrepreneurial Event' (SEE) brings an important element beside the intentional aspect: the propensity to act. According to Shapero's model, entrepreneurial intentions are controlled by perceived desirability, feasibility and perceived propensity. Shapero and Sokol (1982) mentioned four variables which a person who wants to become an entrepreneur has to take into consideration: the situation variable, the psychological variable, the sociological variable and the economic variable. The entrepreneurial intent among students is mostly determinate by the perceived behavioral control (Autio et al., 2001) , but this affirmation has to be considered if it will be correlated with the fact that it is most expected for a student to interested into entrepreneurship if he or she priory gained experiences in related activities, including the ones resulted from their own entrepreneurial family background (Fafaliou, 2012) , while for students of public secondary schools the family business experience is not a decisive factor for pushing them to with a carrier in entrepreneurship (Kabui and Maalu, 2012) . It can be concluded that students from university are, obviously, influenced by the quality of curricula content of the modules designed to offer entrepreneurial knowledge, abilities and skills (Keat et al., 2011) , so a closer collaboration of universities with enterprises (including information exchange, internships, study cases) are to be conceptualized and implemented (Fafaliuo, 2012) . Nevertheless, the role of entrepreneurial education is decisive for future entrepreneurial intention of students, overtaking the influence of previous personal and family experiences on business (Khuong and Huu An, 2016) and even external environment (political, economic, fiscal, administrative, social), which is, likewise, particularly important (Zaman, 2013) . In fact, the attractiveness of a carrier in entrepreneurship increase with the ability of correct assessment or risks (Nemirschi and Craciun, 2010) and that is result of environment predictability and of adequate accumulated knowledge and abilities of use them in real economy.
The article analyzed students' entrepreneurial behavior in rural tourism from University of Agricultural Sciences and Veterinary Medicine Cluj-Napoca. The research offers important information about students' attitudes and intentions regarding the entrepreneurship in rural tourism. These are valuable information for the development of the study programs on one hand, and economic field on the other hand.
MATERIAL AND METHODS
The article main objective is to determine the students' attitudes towards initiating a business mainly in rural tourism domain. Therefore, a research was conducted among the students of all years of study from the University of Agricultural Studies and Veterinary Medicine from ClujNapoca from the three specializations which prepare students for entrepreneurship: Economic Engineering in Agriculture (EEA), Engineering and Management in Public Alimentation and Agritourism (EMPAA) and Engineering and Management in Tourism Industry (EMTI) ( Table 1) . The instrument used was the questionnaire. In order to determine the sample size, Taro Yamane formula was used because of the reduced number of the population: n = N/1+N*e^2, where n is the sample volume, N is the total population volume and e is the limit admitted error (± 5% 
RESULTS AND DISCUSSIONS
An important aspect that was analyzed during the research was students' employment expectations when they graduate. Responses indicate that a very high percentage (69.86%) of the students want to become entrepreneurs, while 25.36% of them consider that they will become employees. With regard to the possibility of developing a possible business in the future, 58.37% of the students would like to start one and 18.66% would like to become partners in a business. There is a relative small percentage of 17.10% of the respondents which did not take into consideration any kind of business. The main reason for which students would prefer to become entrepreneurs is the professional independence, followed by personal development and the possibility to earn higher incomes. The reasons for which 25.36% of the students prefer to be an employee rather than an entrepreneur are mainly related to stability and the lack of resources needed to start a business.
Students were asked to express their opinion regarding the degree of risk involved by any business and 40.67% of the respondents consider that every business is very risky, 36.84% appreciate that there is a risk. Fear of failure is considered a great barrier in starting up a business, which indicates that they do not meet the psychological variable for becoming an entrepreneur.
Rural tourism a possible option for young entrepreneurs
Students were asked about their intentions to invest in rural tourism and 41.28% of them declared that there is a high probability for them to invest in this domain, while 42.44 % considered that the probability is very low. A small percentage of 8.14% consider the investment in this domain as having a high probability while for 6.40% of them the probability is low. Absolute frequencies of the intention to start a business in rural tourism by students' specializations indicate that EMPAA students are the most interested in this domain (Table 2 ). Pearson Chi-square test is used to determine the existence of a correlation between the intention to start a business (dependent variable) in rural tourism and the students' specializations (independent variable).
In order to determine if there is any link between the students' specialization and their intention to start up a business the null hypothesis was assumed: H0: Intention to start up a business in tourism is not depending on the study program. H1: Intention to start up a business in tourism is depending on the study program.
The calculated adjusted frequencies considering no determination between the two characteristics are presented in Table 3 . The chi-square variable is presented in Table 4 . The chi-square theoretical variable for freedom degrees (m-1)(k-1)=(3-1)(5-1)=8 for a probability error of 0.05% has the value of 15.5. After comparing the chi-square calculated value (20.03) with chi-square theoretical value (15.5) it can be concluded that the calculated value being higher than the theoretical one indicates that the students' specializations have an influence over the intention to start a business in rural tourism. The intensity of the connection between the two variables is calculated using Pearson contingency coefficient which is 0.322 indicating a weak intensity meaning that the students' specialization has a reduce influence over the intention to start a business in rural tourism. Their intention is higher in the case of the students that follow a tourism specialization. 
Motives for investing in rural tourism
The most important reason for investing in rural tourism is related to the fact that 31.68% own properties in rural area and that could be a good starting point. Governmental sources of financing are a strong reason for 22.36% of the students. Other reasons for investing in rural area are: the natural potential of the area (19.88%), the high possibility of obtaining a profitable business (14.29%) or because they consider that they have the needed competences (8.70%) (Figure 1 ).
Figure 1: Motives for choosing to invest in rural tourism
Students from 4 th year of studies consider that they own the necessary competences to invest in rural tourism, fact that indicates the efficiency of the faculty specializations.
The main reason for which the students would not invest in rural tourism refers to the lack of funds (58.88%), 20% of the respondents appreciate that is not a profitable domain, while 16.25%, mainly from EEA consider that they do not have the competencies needed (fact explained by their area of study based on agriculture).
Aspects related to the potential business
A significant percent of students wants to become an entrepreneur, some of them sooner others later after gaining some professional experience as an employee. There is a percent of 46.15% who would like to start their business on medium term 2-5 years, while 15.38% would wait for more than five years to begin.
Another important aspect is related to sources of financing, one of the four variables mentioned by Shaphero and Sokol (1982) which has to be taken into consideration by a future entrepreneur. European funds are a viable alternative for 56.94% of the students, fact that indicates that they are well informed. Family and friends' support is preferred for 33.97%. Bank loans are an option for a small percent of 18.18% of the students. There is also a group of students, 17.70% which would like to invest their own savings. But, analyzing the responses it can be highlighted that external sources are the main option because of the lack of personal funds.
The approximately amount of money which the students are willing to invest is between 5,000 -20,000 Euros for 35.12%; 27.98% will invest 21,000-50,000 Euros and a high percent of 32.47% are willing to invest between 51,000-100,000 Euros.
CONCLUSIONS
It can be concluded that students generally adopt a positive attitude towards the entrepreneurship, mainly because of the advantages offered by this status: personal development and independence. Among the main constraints in becoming an entrepreneur is the fear of failure.
The rural tourism is a viable alternative for almost a half of the students which would like to become entrepreneurs. The reasons for choosing this area of investment are mainly related to the possibility of using their personal properties in the rural space, but also because of the attractiveness of the governmental financing programs. Another half of the students interviewed consider that the possibility for them to invest in rural tourism are really small, mainly because the lack of funds.
